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Synovate Releases its Pan-European Media and Marketing Surveys for 2008 

AMSTERDAM – Synovate, a leading global market intelligence company, today released the 2008 top 

line results of their widespread pan-European Media and Marketing Surveys (this include their EMS 

Regular, EMS Select, CEMS and CEMS Select surveys).  

 

Despite the fact that TV, movies and print titles can be derived electronically via e-books and internet 

media websites, EMS and EMS Select 2008 results show that traditional TV channels and print titles in 

Europe continue to show a stable, healthy performance. 

Net AIR PE News and Business*         EMS 2008 

EMS       7.2% 

EMS Select     15.3% 

* (PE news/business print: Pan European daily newspapers and Pan European weeklies/ fortnightlies) 

Net Weekly Reach PE TV News & Business**      EMS 2008  

EMS     42.7% 

EMS Select     53.8% 

CEMS     37.1% 

**(News/Business PETV: BBC World, Bloomberg TV, CNBC, CNN International, EuroNews, Sky News. Al Jazeera 
English, France 24-12 months only) 
 
Net Weekly Reach General PETV weekly***    EMS 2008 

EMS     57.1% 

EMS Select     61.4% 

CEMS     68.5% 

*** (General PETV: BBC Prime, DW-TV, Discovery Channel, Eurosport, Fashion TV, MTV, National Geographic 
Channel, Travel Channel, TV5Monde, E! Entertainment , - 12 months only) 
 



  
 

 

Since the start, EMS has continuously been developed to match the changing needs of the market to 

reflect the reality the role of media in the daily life of this important segment of the population. EMS TV, 

EMS Select (focusing on the top 3% of Europe), the inclusion of Central European markets (C-EMS) are 

all proof of the dynamic research portfolio that is available for Pan regional planning. 

 

Reinier Schaper Head of the European Media & Marketing Survey (EMS) states “EMS, which was 

designed 13 years ago, continues to be a groundbreaking survey that allows comparative analysis on 

both a national and multi-national basis. EMS has proven to be the currency for TV viewership and Print 

readership among the European elite and top business decision makers”. 

 

New subscriber Brian Shields, Worldwide Research and Analytics Director of the International Herald 

Tribune adds "EMS measures, on a continuous basis, markets that are relevant to our advertisers and 

goes from a broad consumer universe down to the more elite EMS Select. Even more importantly, EMS 

measures the New York Times Weekly Supplements, which forms part of the EuroReach advertising 

package." 

 

CEMS and CEMS Select seek to cover the same group of people in Central Europe.  CEMS 2008 

(universe 6.1 Million) and CEMS Select 2008 (universe 1.2 Million) now feature the two biggest markets in 

Russia, Moscow and St Petersburg. Adding these metropolitans to the already available data for Poland, 

Hungary and Czech Republic, was a logical step, considering the vast potential Russia offers in terms of 

purchasing power. 

 

 “Russia is a rapidly developing giant within and outside Europe. The inclusion of Russia as part of our 

CEMS will provide our clients a better understanding of this group’s key behavioural patterns as evident 

from the various media” continues Reinier. 

 

It is a fact that reading print and watching TV still make up a large proportion of up scale media 

consumption, but at the same time daily life has become ‘digital’, whether in the office, at home, or when 

travelling (on business or for pleasure).  That is why EMS and EMS Select now will offer, next to the vast 

amount of TV and print data, usage of relevant websites to facilitate significantly improved cross media 

planning, showing campaign performance across multiple platforms. 

 
 



  
 

 

With the recent increase of internet users in Europe, we also understand that tracking usage of different 

media platforms is important for our clients. As such, EMS will also be releasing its digital version called 

“EMS Digital Life” very soon. This digital diary enables us capture and accurately track information like  

1) what media content our clients’ target audience is actually engaging to, 2) what time and place is the 

content being accessed, 3) what device is the target audience using, and 4) the amount and nature of 

multi-tasking when accessing that media content.  

 
Synovate is delighted to welcome both The Economist and The International Herald Tribune as new 

subscribers to the survey.  EMS is the leading industry survey, possessing 31 subscribers across print, 

television, agencies and clients from all across Europe and Asia. 

 

EMS and EMS Select 2008 Fieldwork Period: 

 

About Synovate 

Synovate’s two major regional media surveys EMS and PAX cover affluent consumers and influential 

business decision makers in over 40 countries across the world: Europe, Central Europe, Asia Pacific, 

Latin America and the Middle East. The synchronized offerings of the soon to be released EMS Digital 

Life and PAX Digital Life versions enable media owners and media specialists to have a truly global 

perspective on the on line and off line behaviour of their target groups. Synovate is proud to play its role 

both in syndicated and proprietary media research.   

 

For further information please contact: 

Nathalie Sodeike 

Tel: +31 20 6070 707 

Email: nathalie.sodeike@synovate.com 

2006-1 16 January 2006 – 16 July 2006 2007-1 29 January 2007 – 28 July 2007 

2006-2 17 July 2006 – 23 December 2006 2007-2 30 July 2007 – 24 December 2007 



  
 

Note to the Editor: 

Synovate, the market research arm of Aegis Group plc, generates consumer insights that drive  

competitive marketing solutions. The network provides clients with cohesive global support and a 

comprehensive suite of research solutions. Synovate employs over 6,000 staff across 63 countries.  

 

More information on Synovate can be found at www.synovate.com.  

 

Facts & Figures 

• Synovate Netherlands has 180 staff and 450 native speaking interviewers. 

• In 2006 the company turnover amounted to €32m. 

• Synovate Netherlands is a member of the European Market Research Association (ESOMAR) 
and endorses the international code for market research. This code was drawn up by ESOMAR in 
collaboration with the International Chamber of Commerce (ICC). 

• Synovate Netherlands is ISO-certified: 

• ISO 9001:2000 
• ISO 20252, a norm especially directed at market research agencies. 
 
This means that we work according to well-defined processes which we document carefully. 

• Synovate Netherlands is associated with the ‘Research Keurmerkgroep’ (Research Quality Mark 
Group), a selection of market research agencies that have jointly formulated quality criteria which 
they intend to meet and have to meet. 

 

 


