EMS 2011 launch presentation

@ LeMeéridien Etoile
Paris, 7 July 2011

@ British Academy

of Film and Television Arts
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EMS & EMS Select 2011

Websites* Profile

Digital

(*): including Reach & Frequency measurements for
multimedia planning




Newin EMS 2011

updated and improved definitio
for EMS Select

new target groupYAMs (Young EARAathLY
Affluent Metropolitans) [}t

reach of media brands vraobile
applications/mobile websites
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PE Print (% AIR )
3.2%
daili(ralgt.

9.0%

Free dailies 9.70

PE Print: 9.2%

weeklies/fort
nightlies

11.8%
PE Print:

monthlies

16.1%

All inflights
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PE TV (Weekly Reach %)

43.5%

PETV:
news/business

63.1%

PE TV: genera

12.71%

PE TV: all 81.3Y%
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PE Websites (Monthly Reach %)

21.5%
PE News and
Business Print |
Websites
29.5%

PE General TV .
Websites 34.6%

36.5%
PE News &
Businegs TV 50.9%
Websites
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Mobile PE Media (Monthly Reach %)

7.8%

PE Print;
news/business

12.9%
PE TV: genera

0
PETV. 20.2%

news/business
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Combined monthly reach:
News/Business PETV, their websites and mobile content

TV +websites  +mobile

63% 71% 74%

Source: EMS Summer 2011
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SMS EMS

To what extent do you, the audience, resemble the
EMS Universe?

Please join us in this small demonstration

Youranswersare processedn the spot inour
viewscastreal time reporting tool




SMS EMS

Q1l see myself as a global citizen

1) Strongly Agree SMS EMS+ answer S
2) Tend to Agree Demonstration closed
3) Tend to Disagree -

4) Strongly Disagree Example EMSA21

Q2As a thank you for my participation in EMS,

| would choose:

1) a 5 euro donation to charity
2) a 5 eurcAmazonevoucher

Q3When | next buy a car, | plan to buy a Hybrid car
1) Yes
2) No



